
Advanced GO DSP
● DSPs enable advertisers to purchase impressions across a range of publisher sites, but targeted

to specific users based on information such as their location and their previous browsing

behavior.

● Publishers make their ad impressions available through marketplaces called ad exchanges and

then DSPs automatically decide which of those impressions would be best suited for the

advertiser to buy.

● Advanced Dsp supports the following features

● Advanced Reports

● PMP , Deal ,Native,Formt objects

● Adformats Image,Text,Html,Popunder,Push notification,Native ads,Video ads

● Advanced Vast video features

● Advanced vast video generating VAST tags for VAST 2.0,3.0,4.0 and 4.1. The module was

created within IAB standards to support inline/overlay/wrapper/skippable/video ad pod and

video ad pod wrapper ads.

● VAST supported ad formats and media types

● Linear Inline Video Ad

•Skippable Ad

•Companion Ad

•Third party wrapper ads

•HLS support

•Ad Pod

•VPAID

● Nonlinear Video Ad

•Overlay Image Ad •Wrapper Ads

● Audio Ads

•DAAST supported audio ads

● Media types Supported

● Video •Mp4 •webM •HLS

● Audio •Mpeg •Aac

DSP Configuration:
● Login as Administrator -> DSP Portal -> Add DSP Portal -> Enter DSP Portal name ->select

output format,admin share,digital signature  and Click save changes.



DSP Listing:
● Login as Administrator -> Listing DSP Portal

● DSP listing page will display all the DSP's included in the system with block/unblock options.

It also provides the format of the ping url to be configured at the third party end. Example:

The ping url for Test_DSP takes the following form,

http://youradserverdomain.com/dsp_request?dsp=new&secret_key=95ecfab9052a8b2e36bea09741867c
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● DSP generates individual Ping URL for connected SSP’s. Those SSP’s will configure the ping

URL in their Ad exchange. Configured Ping URL acts as a communication gateway between

DSP’s & SSP’s Ad exchange. Connected SSP’s will send request to DSP, based upon the

request DSP Ad exchange provides response. Upon the successful request, if an ad gets

selected connected SSP’s will send a win notice to the ad exchange.

Campaign Creation
● Login as administrator and switch to default manager

● Inventory -> Campaigns -> Add a new campaign -> Select CPM pricing model and

enter Rate/Price value -> Fill required fields -> Enable PMP under PMP Object and



Enter the Deal ID under Deal Object -> Click save changes.

● PMP Enabled Campaign – When "private_auction" parameter is set to 1 then

the campaign will check with pmp campaign and deal object.

● Deal ID – PMP Enabled Campaign banner gets delivered if the Campaign Deal

Id matches with the Deal ID in the JSON request.



Targeting:
● DSP plug-in support for following targeting to deliver the right ads to right audience at

real time

● Geo Targeting [Country,City,Latitude,Longitude]

● Site Targeting [Site Page URL,Site referral url,Page category,Content category,Producer

category,Producer domain,Section category,Contentkeyword etc.,

● User profile targeting [User Gender,User Year of birth]

● Client side targeting [Device OS,Device Model,Device  Brand,Keywords,Connection

type etc.,]



Image & Text Banner Creation:
● Banners -> Add new banner -> Choose the banner type as required (Image / Text ) ->

Fill mandatory fields -> click save changes.



Native Banner Creation:
● Banners -> Add new banner -> Choose the banner type as required Native -> Fill mandatory

fields -> click save changes.

Instream Video Banner Creation:
● Banners -> Add new banner -> Choose the banner type as html -> Inline video Ad -> Fill

mandatory fields -> click save changes.





DSP Statistics:
● Administrator -> DSP Portal -> Reports.

● After delivery, Impression count of the DSP winning ads in SSP site will be displayed in DSP

Statistics menu. It consists of Date, DSP portal, Bid request, Bid response, Won response,

Advertiser bid, and Won price.

● DSP able to check the Reports date wise and also can filter reports by Today, yesterday, Last 7

days, This month, Last month, All Statistics, Specific dates.


